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eremy Dean’s HUMMER rolled into New. York City

the first week of March 2010, tied down to the long
bed of a vehicle transport truck. Devoid of its engine, the
HUMMER obviously wasn’t capable of going anywhere
on its own power. '

Jeremy found his HUMMER through a Craig’s List
ad from Florida. With the current going-rate show-room
price tag of $65,000, Jeremy was mindful that a vehicle
like this was not going to last very long on the used-car
market, and he rushed down to Florida with the seller’s
asking price and his life savings in his pocket. “It was
very important to me to acquire, at market price, a work-
ing automobile in the best condition possible. To cut any
corners on this point was for me, completely unaccept-
able,” says Jeremy.

The seller was a dealer who had, in fact, purchased the
HUMMER H2 at an auction for vehicles repossessed by
financial institutions. No surprise in this economy that
this HUMMER H2 was among them. What was astonish-
ing is that someone like Jeremy, a filmmaker/artist from
Brooklyn, New York, was able and willing to buy this
HUMMER in immaculate condition for a mere $15,000.
After buying it without even trying it, he proceeded to
take it to a body shop in Palmetto, Florida, where it was
systematically sawed apart, disemboweled, re-welded,
repainted, and otherwise twisted into a vehicle with far
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less horsepower than it originally had. “I have always
been interested in exploring contemporary issues by
deconstructing and re-contextualizing iconic symbols,”
says the artist, in order to help the viewer understand his
perspective. “This has been even more important to me in
the current state of global instability-economic, environ-
mental and security. This project uses an American sym-
bol of power and status to question our future by looking
at a past response to excess and subsequent collapse.”
Step back three quarters of a century, and common folk
with little or no artistic vision were performing similar
acts on their own cars and trucks. The citizens of the 1930s
mangled these modes of transportation not in political
protest or for artistic expression, but out of necessity.
With the crash of ‘29, many people, particularly those in
the rural south, found themselves choking on the great
American dream of a “car for every household.” At a
whopping 17 cents a gallon, they could no longer afford
the gasoline to run their automobiles. Instead, horses
and mules were once again between the shafts and on
the pole, pulling cars and trucks whose engines were
rendered useless, or more often completely cut away.
With President Hoover taking the blame for the Great
Depression, society cleverly and angrily dubbed these
modified vehicles “Hoover Carts” (also called “Bennett
Buggies” in Canada, after then Prime Minister R.B.
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Jeremy Dean, modifying his HUMMER at the body shop.
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Bennett). For the unfortunates and destitute, genu-

"Back to the Futurama": Jeremy Dean's exhib-
it at the PULSE Art Fair in New York City.

Left: "The Golden Parachute," a model of
another deconstructed vehicle designed by

ine horsepower was again king, if only by default.

“I first learned of the 'Hoover Cart' while making
a documentary film in Tarboro, North Carolina,” says
Jeremy. “The film was an oral history-take on the evolu-
tion of this small agricultural town through the genera-
tions. I was fascinated by the stories, and the image I saw
in my mind of the re-imagined vehicle, this ultimate
coping mechanism. It seemed to me then, as it does now,
a monument to the absurd, as only something utilitar-
ian done in prolonged crisis can be.” He continues, “I sat
with that image in my mind for vears, and would revisit it
when a particularly blaring example of American overin-
dulgence confronted my senses. I began to wonder what
we would do with all this stuff if it became, through crisis,
impossible to use as originally intended.” '

Jeremy sees a frightful similarity in the culture of today
and the culture of the 1920s, just before the Depression
hit. “The excess of the roaring '20s were punctuated by
Ford’s inexpensive Model T, making it possible for virtu-
ally everyone to own a car,” explains Jeremy. “Realizing
that at some point everyone who could afford a car would
have one, General Motors (GM) introduced ‘planned
obsolescence’ by annually changing its models, allowing
for the extravagance of regular new cars and inventing
consumerism as we know it,” he continues. “GM also
began extending credit through the GM Acceptance Corp.
at a rate of 30% interest.” At the same time, the debate
over bank regulation and American consumerism raged.
“In 1926, Americans responded to the doctrine in adver-
tising that claimed, 'Every free-born American has a right
to name his own necessities,” says Jeremy, “and that list
of 'necessities' grew.

“For me, the symbol that best personifies the arrogant
and unsustainable indulgence of the last era,” exclaims
Jeremy, “is the HUMMER H2. This military vehicle turned
Grocery-Getter, consuming fuel at 9 miles per gallon, has
been called 'An indictment of the American psyche on
wheels,' and is clearly consumerism at its peak. By choos-
ing the HUMMER as a symbol to deconstruct,” Jeremy
explains, “it speaks to the broader culture that bought into
the ideology that resulted in the largest financial collapse
since the Great Depression.”

Jeremy Dean found an audience for his newly “decon-
structed” HUMMER with an exhibit at the 2010 PULSE
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the artist.

Contemporary Art Fair in New York City, held March 4
through 7. He titled his exhibit at PULSE, “Back To The
Futurama” as a nod, he says, “to the General Motor’s
exhibit at the World’s Fair that opened in 1939.” Among
the exhibits at the World’s Fair, viewed at the time by over
44 million people, was a display sponsored by General
Motors-aptly named “Futurama.” The exhibif attempt-
ed to show what the world would be like in 20 years
(1959-1960). It included a diorama of a “better, bright-
er tomorrow”-automated highwa_\-‘s and vast suburbs,
all to be utilized by the ever-increasingly popular and
attainable automobile, the best of which were built by
GM, of course. “The viewer was confronted with a self-
described monument to the American scheme of living,”
says Jeremy. And indeed, after WWII, this “Futurama”
took shape as the real thing. “Massive government invest-
ment in the highway interstate system in the '50s and '60s
created suburbia,” he says, “leading to the very American
Dream of a two-car family, with the house, picket fence
and dog named Spot. At one point in the 1950s,” he con-
tinues, “one in seven jobs was directly related to the auto
industry and GM alone represented 10% of the national
economy. Adding to its 'Planned Obsolescence' strat-
egy, that bit of marketing genius that made the previous
year's model dreadfully outdated, GM now added the
'Ladder of Success.' This,” says Jeremy, “effectively put
the consumer in a class system according to wealth and
social status by the corresponding GM model they could
afford-Chevrolet, Pontiac, Oldsmobile, Buick or Cadillac.
In a wordless exchange everyone knows where everyone
else stands, and if one wants to appear to rise socially,
simply buy the more expensive, latest brand. With these
two marketing ideas GM was able to weld an existential
link between who we are and what we drive, and put the
American consumer on the acquisitive treadmill they con-
tinue to pant on today.”

Included in the exhibition with the modified
HUMMER, equipped with four, 9" screens playing video
of the process of its transformation, Jeremy éxhibited a
number of models, precious little sculptures of other car
designs modified into horse-drawn “carriages,” hooked to
toy horses. With names like “The Golden Parachute” and

continued on next page
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Central Park by way of a transport truck.

History Repeating itself continued

“The Sweet-16,” these visions are,
erhaps by no surprise, eerily simi-
ar to 19th century Doctor’s Buggies

and Town Coaches. When looking at

some of these fantastic little models,

“sketches” of future modified vehi-

cles, it is striking at how easy it is to

see a connection between the mod-
ern car and its horse-drawn carriage
ancestor. One could argue that, after
more than a century of innovation,
the “horse-less carriage” is still very
much that by design. The HUMMER

Cart is subtitled by Jeremy as the
CEO Stagecoach-visually, the title
works. It is large, bulky, and the driv-

er sits high off the ground above his

Sussex C
: * August e

The HUMMER Cart met up with the Percherons in

ounty Horse Show

9th - 15th, 2010

Sussex County Fairgrounds in Augusta, NJ

Draft Hitch Show
August: 13th, 14th & 15th

Judge: Gary Miller - Roanoke, IN

The maiden voyage of Jeremy Dean and his HUMMER Cart (or CEO Stagecoach),

through Central Park.

horses. The console, which sits tight
against the driver’s knees, includes
a 9” DVD screen and electric brakes.
The headlights and taillights are bat-
tery operated. Chrome rails running
parallel on the roof of the HUMMER
Cart are emblazoned with the initials
“CEQ"-after those infamous top guns
who helped cause the recent finan-
cial fall. Inside, leather seats face each
other, and, because of its modifica-
tion, things are a bit cramped here
as well. Unlike the ride in a 19th cen-
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tury stagecoach, however, the ride is
smooth, velvety and posh. Windows
are tinted against the glare of the
sun, and passengers can pass the
time watching a DVD on miniature
screens, if they wanted to. “Though 1
am not necessarily obsessed with cars
or car culture, I am obsessed with the
idea of the American Dream,” says
Jeremy. “It is impossible to talk about
one without the other as they are his-
torically and inextricably linked.”
The HUMMER Cart was to have

bag when tail lifts

[¥]

6-Horse Hitch
e $4,500 — 4-Horse Hitch

Friday Night August 13th

* $6,500 — North American Classic Series

- QUICK RELEASE, adjust

bag to harness

Make sure you visit the

August 6-15th, 2010

Sussex County Farm & Horse Show New Jersey State Fair

For Information & Prize List:
Please call: Lucille Pagano 973-875-9548 or 973-948-5022

TO ORDER,
CALL, WRITE
OR GO ON-LINE!

“Bun-Bag”

proven manure catch bag for
City Carriage - Trolley Service - Parades

Blends with harness - Comfortable for horse
Easy dump and reinstall - 3 gallon capacity
Washable, rot-resistant, black vinyl

OPEN
POSITION

-VELCRO TAIL BAND, opens

snap buckles for dumpin

3 - LARGE SNAP, hooks whole

4 - VELCRO anti-swing straps

Saddle Horses

CLOSED
POSITION

Saddle Horse Size
Draft Horse Size
Short crop or XL Size

$70.00
£70.00
§75.00
$50.00
$50.00
515.00

Pony Size
Mini Size - with attachment
Riding Saddle attachment

Price plus postage and handling

T Dianna May
435 Mays Road

Sagle, Idaho 83860
Phone (208)263-3538

bunbaglady@mycidco,com
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its debut on the streets of Manhattan
the weekend before the exhibit
opened, so Jeremy rented a truck and
trailer to bring it up north. Perhaps
it was karma in retaliation to the
man that stole the engine from this
HUMMER H2, or perhaps it was
just bad luck, but Jeremy’s rental
truck broke down in Georgia, forc-
ing him to hire a professional haul-
er to take it the rest of the way. The
hauler, too, had engine problems
and broke down, also south of the
Mason/Dixon line. The HUMMER
Cart sat. Meanwhile, the installation
date, and the opening to the pres-
tigious art exhibit, were coming on
fast. Snow fell, adding to the many
feet of snow from the Blizzard of
2010 which crushed the East Coast
just weeks before, increasingly ham-
pering Jeremy’s plans for a “pre-
show” debut. By the time Jeremy’s
HUMMER Cart got to the city, it was
too late for his much-anticipated test
run. The vehicle was, however, well
received at PULSE. Plans were made
with Cedar Knoll Farm of Lisbon,
Connecticut, to hook a team of white
Percherons to it the day after the close
of the exhibition.

On March 8, the transport truck
rolled into the parking lot of the
famed restaurant Tavern on the
Green, recently closed down, on
Central Park West. It was greeted by
Percherons Duke and Diesel, already
harnessed and ready to give back
some horsepower to the shiny black
HUMMER. Modified from its origi-
nal weight of 6,600 pounds and Wiﬁ'l'
out its powerful, 393 hp V-8 engine,
the vehicle weighed just over 2,000
pounds-something of concern for
Jeremy but of little concern to the
teamster. With the body of the vehicle
welded to the wagon running gear
already equipped with pole, even-
ers and neck yoke, it only took a
few minutes to hook the Percherons.
Jeremy’s dream was coming to frui-
tion, and it showed in his manner-
isms and on his face. He eagerly
hopped aboard with teamster Terry
Joseph, and the HUMMER Cart
pulled away from the gawking crowd
that was already collecting, with an
entourage of photographers and film
crews following.

The first leg of Jeremy’s trek in
his modified HUMMER' took him
through Central Park, past cyclists,
joggers and New Yorkers out walk-
ing their dogs. Naturally, people
stared, and shook their heads at the
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spectacle. Once out on the street, at
Central Park South, the horse-drawn
HUMMER literally stopped traffic.
Taxi-drivers haltec?' in the middle of
the street to take pictures. Tourists
asked for a ride. The park’s horse-
drawn carriage drivers, all lined up
on 59th Street, clapped and yelped
and snapped their own pictures.
Tour buses went by with passengers
scrambling to see the odd contrap-
tion. “Only in New York” seemed
to be the most common phrase in
response to the gleaming HUMMER

We are very proud
of our
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PROGRAM!
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Showing for the
Ist time at state level "
is 10-year-old Alexis Bleau.

S

Pictured driving team,
is 16-year-old Liza Matlock.

KUDOS TO BOTH GIRLSI 3

Without our youth, the draft horse industry wouldn't survive. ;

Cart in mid-town Manhattan that
day. If they only knew that the con-
cept was 80 years in the making,
spurred by t{e great wealth and
extreme poverty of history repeatin

itself all over this nation. é

Artist Jeremy Dean is represented by
The Creative Thriftshop, Brooklyn, New
York wwuw.creativethriftshop.com

Flaming enthusiasm, backed up by horse
sense and persistence, is the quality that
most frequently makes for success.
—Dale Carnegie (1888-1955)
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CONGRATULATIONS 10 14-year-old sisters Alexis
and Morgan DiStasio of Wallingford, Connecticut,

on joining our youth intern program for this summer.
With help from team leader Holly Diggins and our "old
reliable” crew, we will again ger to some shows this year.
Hope to see many old friends and make many more!
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% Metheringham Upton Isaac — International:

Grand Champion Gray Stallion. s
Size, substance, sanity, soundness & action.
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